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ENGLISH VERSION
Q.1. Answer in brief (Any 5 out of 7) 10
1. Define Perceived Pricing.
g
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What is a Store Label Brand?

Define Brand Equity.
What is Skimming Pricing?
Explain Consumer Charity in brief.
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Q.2. Explain various Cost-Oriented Pricing Methods with examples.

a. Write a note on Markup Pricing.
b. Explain Differential Pricing.

Q.3. Discuss in detail Direct Marketing: its advantages, disadvantages and process.
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Q4. Write short notes (Any 3 out of 5)
Dynamic Pricing

Global Brands

Penetration Pricing

Non-Profit Marketing Types
Factors causing Direct Marketing
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List two challenges of Online Advertising.
Explain the meaning of Event Marketing.

OR

OR

Explain Value Based Pricing Strategy.
Discuss Internet Advertising and its advantages.
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